
Final 
Presentation

Group 6

Fausto Durazo, Nathan Jungreis, Nate Kenzler, 
Kayleigh Shackford, Taylor Schreiber, and Heaven 
Yoon

April 28, 2026

1



Hypothesis #3

Making the AI integration module optional (e.g., 
collapsed by default with a “Try AI Advisor” button) 
will yield higher trust than when it is forced (e.g., 
expanded by default).
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Baseline Variable Treatment Variable

Study Design



• Cronbach’s Alpha: 0.78 
⚬ Acceptable reliability

 
• Average Age

⚬ 42 years old

• Averages (out of 7)
⚬ AI Present: 3.93
⚬ AI Optional: 3.76

• p = 0.489 > 0.05
⚬ Not significant

• Cohen’s d = .14
⚬ Small effect

Results - Total
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Interesting Quotes
“This tool gave a somewhat descriptive list of food options. However, the font and overall aesthetic of the 
response did not feel convincing” - Male, AI Present

“This looks like a VERY typical result. Like there is nothing special about it at all, it is the type of thing to pop up 
when you Google what food is near you. I wouldn't trust it.” - Female, AI Optional

“I don't like how the first page is just all AI instead of actual results, and the results are like a side thought.” - 
Female, AI Present

“In general, I do not trust AI systems to make any critical decisions for me. I use AI to brainstorm, but I make sure I 
always have the last word.” - Female, AI Optional

“I dont trust the search.” - Male, AI Optional



Insights + Recommendations
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• No significant difference in trust between AI-present and AI-optional conditions, with only a very small, non-
meaningful trend favoring AI presence

• Trust is more influenced by perceived accuracy, transparency, and user control than by whether AI is visibly 
present

• What to improve in future studies:
⚬ Strengthen the manipulation by making AI vs. non-AI conditions more distinct (e.g., explanations and 

ranking logic vs. simple lists)
⚬ Increase realism of the task with higher-stakes decisions (buying a car)
⚬ Measure actual behavior (choices/clicks) in addition to self-reported trust
⚬ Do a comparison of their current search habits and what would make them trust the search more
⚬ Increase sample size 



Thank You
Questions

T h a n k  y o u  f o r  y o u r  a t t e n t i o n
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Reliability - All Data
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T-Test - All Data
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Frequency- All Data
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T-Test- Female only
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T-Test- Male only
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